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ABSTRACT 

Medium-scale companies often operate in dynamic and competitive business environments. Faced 

with market changes and new opportunities, timely and accurate strategic decisions are key to 

maintaining and enhancing the competitiveness of the company. This research aims to examine the 

role of ChatGPT in business information systems to support strategic decision-making in medium-

scale enterprises. The research method employed is a literature review with a qualitative approach 

and descriptive analysis. Descriptive analysis will be used to present information from 

systematically selected articles from Google Scholar within the timeframe of 2014-2024. The study 

results indicate that in the continuously evolving digital era, medium-scale companies increasingly 

rely on technology to address increasingly complex business challenges. One innovation playing a 

significant role in today's business landscape is the presence of ChatGPT. As an artificial 

intelligence model capable of understanding and generating text naturally, ChatGPT has a 

significant impact on business information systems and supports strategic decision-making in these 

companies. 

Keywords:  ChatGPT, Business Information Systems, Decision Making, Medium-Scale 

Enterprises 

 

INTRODUCTION 

In the face of constantly evolving and competitive business environments, medium-scale 

enterprises often encounter significant challenges in adapting to changing market dynamics and 

exploiting emerging opportunities (Ausat & Peirisal, 2021). In this context, timely and accurate 

strategic decision-making becomes essential to maintain and enhance the competitive position of 

the company. Alignment between strategic decisions and the long-term vision of the company, 

along with a deep understanding of market trends and competitors, forms the foundation for 

ensuring long-term success and business sustainability. 

With the advancement of technology, medium-scale enterprises are confronted with 

significant challenges in managing the increasingly extensive volume of data and its escalating 

complexity. This data encompasses information from various sources, ranging from internal 

company data covering operations and finances, to customer data including preferences and 

behaviors, as well as market data reflecting industry trends and dynamics. Effectively aligning, 

managing, and analyzing such data becomes essential for these companies to gain valuable insights 
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in the strategic decision-making process. The alignment between in-depth data analysis and the 

long-term goals of the company, coupled with the ability to extract relevant and actionable 

information from the data, is key to gaining a competitive advantage amid intensifying competition 

(Mızrak, 2023). 

ChatGPT represents the latest evolution in artificial intelligence (AI) and natural language 

processing (NLP). With its continually improving capabilities in understanding and generating text 

akin to human mannerisms, ChatGPT emerges as a highly potent tool in automating complex data 

analysis processes and providing valuable insights to decision-makers at various levels of the 

company. By harnessing this technology, companies can enhance their operational efficiency, 

optimize business strategies, and respond swiftly to market changes, thereby improving their 

competitiveness in dynamic and competitive business environments (Ausat, Suherlan, et al., 2023). 

The phenomenon of adopting chatbots and virtual assistants has become increasingly 

common across various industry sectors, including but not limited to e-commerce, customer 

service, and marketing strategies. In the context of medium-scale enterprises, the use of this 

technology offers significant potential to enrich customer interactions and provide efficient 

resources to support internal decision-making processes (Subagja et al., 2023). It is speculated that 

through the utilization of chatbots and virtual assistants, these companies can enhance customer 

service accessibility, improve operational efficiency, and even expand their market reach through 

innovative digital platforms. The alignment between the implementation of this technology and the 

company's business strategy, along with a deep understanding of customer needs, is key to 

maximizing the benefits of investing in chatbot and virtual assistant solutions. 

Although technologies like ChatGPT offer various promising potentials, medium-scale 

enterprises may face challenges in successfully implementing and managing such technology 

optimally. Resource constraints, both in terms of finances and human resources, as well as 

limitations in technical capacity to implement and manage this technology, may pose significant 

hurdles for some companies (Ausat & Suherlan, 2021). Furthermore, the organizational adaptation 

process required to integrate this new technology into the company culture and existing workflow 

processes can also present its own challenges. Careful strategies and appropriate investments in 

training and developing human resources may be necessary to overcome these limitations and 

ensure the successful implementation of new technologies like ChatGPT in the context of medium-

scale enterprises. 

Amidst increasingly competitive and dynamic business environments, medium-scale 

enterprises are required to implement effective differentiation strategies to enhance their 

competitive advantage and provide significant value to customers. In this context, the adoption of 

technological innovations becomes an urgent necessity. Through the implementation of advanced 

technology and appropriate digital solutions, these companies can create strong differentiation in 

products, services, and customer experiences. By optimizing the use of technology, both in terms 

of enhancing operational efficiency and creating value through innovative products and services, 

medium-scale enterprises can strengthen their position in the market and maintain their 

competitiveness in the future (Harahap, Kraugusteeliana, Pramono, Jian, et al., 2023; 

Prastyaningtyas et al., 2023; Sutrisno et al., 2023). The alignment between technology innovation 

strategies and the long-term vision of the company, coupled with a deep understanding of customer 

needs and expectations, is key to the success of these differentiation efforts. Therefore, this research 

aims to examine the role of ChatGPT in business information systems to support strategic decision-

making in medium-scale enterprises. 

LITERATURE REVIEW 

ChatGPT 

 ChatGPT, short for "Generative Pre-trained Transformer," is an artificial intelligence 

model developed by OpenAI (Harahap, Junianto, Astutik, Risdwiyanto, et al., 2023). Built upon 

the Transformer architecture, ChatGPT has proven highly effective in natural language processing. 

It can generate text resembling human language, whether in the form of answers to questions, 

storytelling, or informal conversation (Fauzi et al., 2023; Sudirjo, Diantoro, et al., 2023). This 

capability is achieved through extensive training on large-scale data from various sources on the 
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internet. Leveraging advanced natural language processing, ChatGPT can understand and respond 

to text with complex contexts, enabling its use in various applications, from automated customer 

service to virtual assistants across industries. Through its natural language processing capabilities, 

ChatGPT has become a noteworthy technology in the field of artificial intelligence and is widely 

utilized in various commercial applications and research. 

Business Information Systems (BIS) 

 Business Information Systems (BIS) refer to the use of information technology and 

computer systems to collect, store, manage, and analyze relevant data for operational activities and 

decision-making within a business organization (Aydiner et al., 2019) and (Heriyanto, Oktavianda, 

& Suprihartini, 2022). BIS is designed to provide accurate, timely, and relevant information to 

internal stakeholders of the company, such as management, employees, and business owners, as 

well as external stakeholders such as business partners, customers, and financial parties (Qu et al., 

2019). BIS encompasses not only technological infrastructure but also procedures, policies, and 

people involved in managing and using this information (Heriyanto, 2022a); (Heriyanto, 2022b) 

and (Heriyanto, Lubis, et al., 2020). The primary goal of BIS is to enhance operational efficiency, 

support better decision-making, and create competitive advantages for companies by strategically 

leveraging information (Ali, 2019). By integrating data from various internal and external sources, 

BIS helps organizations understand market trends, predict customer demand, identify new business 

opportunities, and respond to changes in the business environment more quickly and effectively. 

Decision-making 

Decision-making is a mental and practical process in which an individual or a group selects 

one option from several alternatives based on the evaluation of available information (Scholl et al., 

2016). This process involves identifying problems or opportunities, gathering relevant data, 

analyzing information, considering various factors influencing the decision, and ultimately 

choosing the action or decision deemed most adequate or effective in achieving desired goals 

(Berisha Shaqiri, 2014). Decision-making can occur in various contexts, both in personal life and 

within organizational scopes, ranging from simple to complex decisions. This process is often 

influenced by various factors such as personal preferences, values, goals, risks, and resource 

limitations (Hallo et al., 2020). The importance of good and effective decision-making is 

significant, as sound decisions can lead to success and progress, while poor decisions can result in 

detrimental consequences or even fatal outcomes (Abubakar et al., 2019). Therefore, the ability to 

make good decisions is a crucial skill for individuals and organizations to achieve their goals. 

Medium-Scale Enterprises 

Medium-scale enterprises are businesses that fall between small and large scales, often 

defined based on criteria such as the number of employees, annual revenue, or asset value (Harahap, 

Ausat, & Suherlan, 2023). Generally, medium-scale enterprises have characteristics such as fewer 

employees compared to large corporations, moderate turnover or revenue, and operational and 

managerial complexity that lies between small and large companies (Arjang et al., 2023). Medium-

scale enterprises often play a crucial role in the economy as they can be significant sources of 

economic growth, create employment opportunities, and contribute to innovation and industrial 

development (Rijal et al., 2023). However, medium-scale enterprises also face unique challenges, 

including limited access to financial and technological resources, fierce competition from large 

corporations and small businesses, and the need to manage risk and growth wisely (Metris et al., 

2024). Therefore, appropriate support from governments (Heriyanto, Debbie Yuari Siallagan, et 

al., 2020), financial institutions, and the local business ecosystem is essential to support the 

development and success of medium-scale enterprises. 

RESEARCH METHOD 

 The research method employed in this study is a literature review with a qualitative 

approach and descriptive analysis. The qualitative approach is utilized to explore and understand 

emerging themes from existing literature, focusing on interpretation and in-depth understanding. 
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Descriptive analysis will be used to present information from systematically selected articles from 

Google Scholar within the timeframe of 2014-2024. Initial data obtained from Google Scholar 

encompassed 50 articles, however, after undergoing strict selection based on inclusion and 

exclusion criteria, only 31 articles were deemed relevant and aligned with the research objectives. 

These articles will be comprehensively analyzed to identify main themes, important findings, and 

trends related to the role of ChatGPT in business information systems to support strategic decision-

making in medium-scale enterprises. This analysis will provide a deeper understanding of the 

contributions of previous research in this field and highlight aspects that need to be considered in 

further research. 

 

RESULTS AND DISCUSSION 

1.  

In the ongoing digital era, technology has become a cornerstone for numerous companies, 

particularly those operating at a medium scale, in tackling increasingly complex business 

challenges. One innovation that has significantly transformed the business landscape is the 

emergence of ChatGPT. Short for "Generative Pre-trained Transformer," ChatGPT is an artificial 

intelligence model capable of understanding and generating text naturally. The role played by 

ChatGPT in the context of business information systems is crucial, as it can provide essential 

support in the strategic decision-making process in medium-scale enterprises (Sudirjo, Ausat, et 

al., 2023). 

Initially, ChatGPT can function as a highly useful business data analysis tool (Ausat, 

Rachman, et al., 2023). With its capability to comprehensively understand human language, 

ChatGPT can extract crucial information from various data sources, including internal company 

data and external data such as market trends, consumer behavior patterns, and industry updates. 

With this capability, companies can gain deep insights into market conditions and competition, 

facilitating more informed and intelligent strategic decision-making. 

Moreover, ChatGPT can also serve as a virtual assistant in facilitating decision-making 

processes (Sudirjo, Diawati, et al., 2023). Through its ability to interpret questions and requests 

from users, ChatGPT can provide recommendations based on accumulated data. For example, in 

the context of strategic planning, ChatGPT can assist in formulating various scenarios and 

predicting the potential impacts of various business decisions. 

Furthermore, ChatGPT can be maximized to strengthen communication and collaboration 

within the company. By providing chat features and virtual assistants, ChatGPT becomes a valuable 

tool in disseminating information quickly and efficiently to all team members. Its presence plays a 

crucial role in ensuring that every individual is involved in the decision-making process and has a 

uniform understanding of the company's strategies. Thus, alignment and unity of vision can be 

achieved among team members, thereby enhancing productivity and cohesion within the 

organization (Muhamad et al., 2023; Satriadi et al., 2022). 

However, the utilization of ChatGPT in the realm of business information systems also 

poses various challenges that need to be addressed. One of these is the complexity related to data 

security and user privacy. With the possibility of sensitive information leakage through the 

ChatGPT platform, it is essential for companies to prioritize efforts to ensure that the systems used 

are adequately safeguarded and protected from potential cyber attacks that could jeopardize data 

integrity and confidentiality (Basir et al., 2023; Harahap, Ausat, Rachman, et al., 2023; Jusman et 

al., 2023). Therefore, implementing stringent security policies and advanced encryption 

technologies becomes crucial in maintaining user trust and shielding the company from cyber 

security threats that could disrupt operational continuity and damage the company's reputation. 

Substantially, the role played by ChatGPT in the context of business information systems, 

particularly in supporting the strategic decision-making process in medium-scale operational 

companies, demonstrates its undeniable relevance and significance. Its proven ability to perform 

data analysis, deliver accurate recommendations, and enhance internal communication flow makes 

ChatGPT an invaluable asset for companies facing increasingly complex business challenges in 

this digital era (Ausat, Azzaakiyyah, et al., 2023). With the support of ChatGPT, companies can 
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optimize their potential in managing data, formulating intelligent strategies, and fostering strong 

cohesion among team members, thereby strengthening the company's position in the competitive 

market (Heriyanto, Oktavianda, & Sihombing, 2022). As a logical consequence of this, the adoption 

of ChatGPT technology becomes a necessity for companies that wish to remain relevant and 

compete effectively in the ever-changing and dynamic business landscape. 

In a more specific context, mid-sized companies often face challenges in managing their 

resources efficiently. ChatGPT can act as an effective tool in addressing these challenges in ways 

such as: 

• Automated Processing: Utilising ChatGPT in the context of automating administrative tasks 

has the potential to improve a company's operational efficiency. The tool is capable of handling 

a number of repetitive tasks such as order processing, meeting scheduling, and inventory 

management. The impact is a reduction in administrative workload, which in turn allows 

company teams to allocate their resources and attention towards more strategic tasks, increasing 

productivity and focusing on achieving long-term business goals. 

• Customer Sentiment Analysis: In order to improve the understanding of customer needs and 

preferences, the utilisation of ChatGPT becomes an invaluable instrument. Through its ability 

to analyse sentiment from various sources such as customer reviews, feedback, and social 

media interactions, ChatGPT provides deep insight into customer perceptions and responses to 

a particular product or service. The results of this analysis can provide a solid foundation for 

the development of more targeted and effective marketing strategies, and can guide the product 

development process to better suit market needs. Thus, the use of ChatGPT in analysing 

customer sentiment makes a significant contribution to the company's efforts in achieving 

competitive advantage and better customer satisfaction. 

• Demand and Sales Prediction: Through the integration of historical sales data with relevant 

market information, ChatGPT becomes a crucial tool in the effort to project product demand 

as well as identify likely sales trends in the future. By analysing past buying patterns and 

applying an understanding of current market dynamics, ChatGPT can provide a more detailed 

and targeted forecast of how demand for a particular product will react to changing external 

factors. These predictive results provide a solid foundation for companies to conduct inventory 

planning that is more timely, efficient, and responsive to evolving market needs. Thus, the 

utilisation of ChatGPT in analysing and forecasting sales trends generates significant added 

value in efforts to improve supply chain management and ensure optimal product availability 

for consumers. 

• Information Filtering: In the context of a business environment that tends to get caught up in 

information overload, ChatGPT's role as an information filter becomes increasingly important 

and substantial. Its ability to understand user preferences and context and the associated 

business dynamics allows it to intelligently filter through the flood of available information and 

present only that which is most relevant and valuable to the user. Through careful analysis and 

deep understanding of individual needs and changing business circumstances, ChatGPT acts as 

an agent that steers users towards the most relevant and decision-beneficial knowledge. As 

such, ChatGPT is not just a technology tool, but also a catalyst for increased productivity and 

effectiveness in the business decision-making process amidst the overwhelming complexity of 

information. 

• Virtual Assistant for Employee Training and Development: The use of ChatGPT as a virtual 

assistant in the context of employee training and development signifies the evolutionary role 

of technology in supporting self-directed learning in the work environment. With its ability to 

provide instant access to a wide array of information and learning resources, ChatGPT bridges 

the gap between the ever-evolving need for knowledge and the limited time and resources 

employees have. As an intelligent and responsive tool, ChatGPT can personally recommend 

learning materials that suit individual needs and interests, accelerate the learning process, and 

enable employees to develop their skills according to their job demands and career aspirations. 

As such, the use of ChatGPT in the context of employee training promises a significant 

transformation in the workplace learning paradigm, enabling the achievement of individuals' 
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full potential and the improvement of overall organisational performance. 

While ChatGPT offers a wide array of benefits to mid-sized organisations, the key essence 

lies in understanding that this technology cannot be considered as a universal solution capable of 

addressing all challenges faced. In adopting ChatGPT, organisations need to adopt a careful and 

thoughtful approach that involves integrating the technology into a broader business strategy. Data 

security integrity, relevant regulatory compliance, and consideration of sustainability principles are 

crucial aspects that must be considered in the use of ChatGPT. With a holistic and integrated 

approach, companies can optimise the full potential of ChatGPT to support better strategic decision-

making, strengthen business resilience, and accelerate the achievement of their long-term goals. 

CONCLUSION 

In the ever-evolving digital era, medium-sized companies increasingly rely on technology 

to address the growing complexity of business challenges. One innovation playing a significant 

role in today's business landscape is the presence of ChatGPT. ChatGPT, as an artificial intelligence 

model capable of understanding and generating text naturally, has a profound impact on business 

information systems and supports strategic decision-making in these companies. Recommendations 

based on the findings of this study include: 

1. Utilizing ChatGPT to analyze business data more efficiently, allowing companies to gain deep 

insights into market conditions and competition. 

2. Using ChatGPT as a virtual assistant to provide relevant recommendations in strategic 

decision-making processes, such as strategic planning and predicting the impact of business 

decisions. 

3. Enhancing communication and collaboration within the company by leveraging ChatGPT's 

chat features and virtual assistant capabilities. 

4. Paying attention to data security and user privacy when using ChatGPT in business information 

systems, ensuring that the systems used are protected from cyber attacks. 

5. Integrating the use of ChatGPT with broader business strategies while considering factors such 

as security, compliance, and sustainability. 

With a holistic and integrated approach, medium-sized companies can harness the full 

potential of ChatGPT to support strategic decision-making and achieve long-term success in this 

digital era. 

REFERENCES 

Abubakar, A. M., Elrehail, H., Alatailat, M. A., & Elçi, A. (2019). Knowledge management, 

decision-making style and organizational performance. Journal of Innovation & Knowledge, 

4(2), 104–114. https://doi.org/10.1016/j.jik.2017.07.003 

Ali, Md. M. (2019). Impact of Management Information Systems (MIS) on Decision Making. 

Global Disclosure of Economics and Business, 8(2), 83–90. 

https://doi.org/10.18034/gdeb.v8i2.100 

Arjang, A., Sutrisno, S., Permana, R. M., Kusumastuti, R., & Ausat, A. M. A. (2023). Strategies 

for Improving the Competitiveness of MSMEs through the Utilisation of Information and 

Communication Technology. Al-Buhuts, 19(1), 462–478. 

Ausat, A. M. A., Azzaakiyyah, H. K., Permana, R. M., Riady, Y., & Suherlan, S. (2023). The Role 

of ChatGPT in Enabling MSMEs to Compete in the Digital Age. Innovative: Journal Of 

Social Science Research, 3(2), 622–631. 

https://doi.org/https://doi.org/10.31004/innovative.v3i2.346 

Ausat, A. M. A., & Peirisal, T. (2021). Determinants of E-commerce Adoption on Business 

Performance : A Study of MSMEs in Malang City , Indonesia. Journal On Optimizations Of 

Systems At Industries, 20(2), 104–114. https://doi.org/10.25077/josi.v20.n2.p104-114.2021 

Ausat, A. M. A., Rachman, A., Rijal, S., Suherlan, S., & Azzaakiyyah, H. K. (2023). Application 

of ChatGPT in Improving Operational Efficiency in the Context of Entrepreneurship. Jurnal 

Minfo Polgan, 12(1), 1220–1228. https://doi.org/https://doi.org/10.33395/jmp.v12i1.12667 

https://doi.org/10.33395/jmp.v13i1.13673


 Jurnal Minfo Polgan 

Volume 13, Nomor 1, Mei 2024 

DOI : https://doi.org/10.33395/jmp.v13i1.13673  

e-ISSN : 2797-3298 

p-ISSN : 2089-9424 

 

 

 

 

   
This is an Creative Commons License This work is licensed under a Creative 
Commons Attribution-NonCommercial 4.0 International License. 388 

 

Ausat, A. M. A., & Suherlan, S. (2021). Obstacles and Solutions of MSMEs in Electronic 

Commerce during Covid-19 Pandemic: Evidence from Indonesia. BASKARA: Journal of 

Business and Entrepreneurship, 4(1), 11–19. https://doi.org/10.54268/BASKARA.4.1.11-19 

Ausat, A. M. A., Suherlan, S., & Azzaakiyyah, H. K. (2023). Is ChatGPT Dangerous for Lecturer 

Profession? An In-depth Analysis. Jurnal Pendidikan Dan Konseling (JPDK), 5(2), 3226–

3229. http://journal.universitaspahlawan.ac.id/index.php/jpdk/article/view/13878 

Aydiner, A. S., Tatoglu, E., Bayraktar, E., & Zaim, S. (2019). Information system capabilities and 

firm performance: Opening the black box through decision-making performance and 

business-process performance. International Journal of Information Management, 47, 168–

182. https://doi.org/10.1016/j.ijinfomgt.2018.12.015 

Basir, A., Puspitasari, E. D., Aristarini, C. C., Sulastri, P. D., & Ausat, A. M. A. (2023). Ethical 

Use of ChatGPT in the Context of Leadership and Strategic Decisions. Jurnal Minfo Polgan, 

12(1), 1239–1246. https://doi.org/https://doi.org/10.33395/jmp.v12i1.12693 

Berisha Shaqiri, A. (2014). Management Information System and Decision-Making. Academic 

Journal of Interdisciplinary Studies, 3(2), 19–23. https://doi.org/10.5901/ajis.2014.v3n2p19 

Fauzi, F., Tuhuteru, L., Sampe, F., Ausat, A. M. A., & Hatta, H. R. (2023). Analysing the Role of 

ChatGPT in Improving Student Productivity in Higher Education. Journal on Education, 5(4), 

14886–14891. https://doi.org/10.31004/joe.v5i4.2563 

Hallo, L., Nguyen, T., Gorod, A., & Tran, P. (2020). Effectiveness of Leadership Decision-Making 

in Complex Systems. Systems, 8(1), 5. https://doi.org/10.3390/systems8010005 

Harahap, M. A. K., Ausat, A. M. A., Rachman, A., Riady, Y., & Azzaakiyyah, H. K. (2023). 

Overview of ChatGPT Technology and its Potential in Improving Tourism Information 

Services. Jurnal Mininfo Polgan, 12(2), 424–431. https://doi.org/10.33395/jmp.v12i2.12416 

Harahap, M. A. K., Ausat, A. M. A., & Suherlan, S. (2023). Analysing the Role of Religious 

Education in Improving the Work Ethic of MSME Owners. Journal on Education, 5(4), 

15050–15057. https://doi.org/10.31004/joe.v5i4.2591 

Harahap, M. A. K., Junianto, P., Astutik, W. S., Risdwiyanto, A., & Ausat, A. M. A. (2023). Use 

of ChatGPT in Building Personalisation in Business Services. Jurnal Minfo Polgan, 12(1), 

1212–1219. https://doi.org/https://doi.org/10.33395/jmp.v12i1.12666 

Harahap, M. A. K., Kraugusteeliana, K., Pramono, S. A., Jian, O. Z., & Ausat, A. M. A. (2023). 

The Role of Information Technology in Improving Urban Governance. Jurnal Minfo Polgan, 

12(2), 371–379. https://doi.org/10.33395/jmp.v12i2.12405 

Heriyanto. (2022a). Pilkada di masa Pandemi Covid-19 Ditinjau dari Perspektif Administrasi 

Publik. Prosiding Seminar Nasional Ilmu Ilmu Sosial (SNIIS), 384–391. 

Heriyanto, Debbie Yuari Siallagan, & Sulaiman. (2020). Peran Pemerintah dalam Pengembangan 

Teluk Berdiri sebagai Objek Ekowisata di Kabupaten Kuburaya Kalimantan Barat. 

EDUTOURISM  Journal Of Tourism Research, 2(02), 8–16. 

https://doi.org/10.53050/ejtr.v2i02.134 

Heriyanto, H. (2022b). Role of People’s Representative Council in Optimizing Regional Autonomy 

Based on Administrative Perspective. Proceedings of the 1st International Conference on 

Social Science and Technology (INCOSST), 1(1), 22–31. 

Heriyanto, H., Lubis, L. N., & Siallagan, D. Y. (2020). Pengaruh Struktur Organisasi terhadap 

Kinerja Pegawai pada PT Medco E dan P Indonesia Sumatera Selatan. Eksos, 16(2), 133–

143. https://doi.org/10.31573/eksos.v16i2.184 

Heriyanto, H., Oktavianda, M., & Sihombing, G. K. H. (2022). SWOT Analysis in Facing the 

Quality 2024 Elections at the Regional General Election Commission of Kubu Raya Regency, 

West Kalimantan. LEGAL BRIEF, 11(4), 2268–2275. 

Heriyanto, H., Oktavianda, M., & Suprihartini, L. (2022). Complaint Management System 

Analysis: Online Community Aspiration And Complaint Services. Publik (Jurnal Ilmu 

Administrasi), 11(2), 224. https://doi.org/10.31314/pjia.11.2.224-236.2022 

Jusman, I. A., Ausat, A. M. A., & Sumarna, A. (2023). Application of ChatGPT in Business 

Management and Strategic Decision Making. Jurnal Minfo Polgan, 12(2), 1688–1697. 

https://doi.org/https://doi.org/10.33395/jmp.v12i2.12956 

https://doi.org/10.33395/jmp.v13i1.13673


 Jurnal Minfo Polgan 

Volume 13, Nomor 1, Mei 2024 

DOI : https://doi.org/10.33395/jmp.v13i1.13673  

e-ISSN : 2797-3298 

p-ISSN : 2089-9424 

 

 

 

 

   
This is an Creative Commons License This work is licensed under a Creative 
Commons Attribution-NonCommercial 4.0 International License. 389 

 

Metris, D., Kraugusteeliana, K., Amory, J. D. S., Mustafa, F., & Risdwiyanto, A. (2024). The 

Influence of Community Support on the Sustainability of MSMEs in the Digital Era. Jurnal 

Terobosan Peduli Masyarakat (TIRAKAT), 1(1), 21–29. 

https://doi.org/10.61100/j.tirakat.v1i1.102 

Mızrak, F. (2023). Use of Big Data in Strategic Management as a New Perspective. In New 

Perspectives and Possibilities in Strategic Management in the 21st Century (pp. 409–425). 

IGI Global. https://doi.org/10.4018/978-1-6684-9261-1.ch020 

Muhamad, L. F., Bakti, R., Febriyantoro, M. T., Kraugusteeliana, & Ausat, A. M. A. (2023). Do 

Innovative Work Behavior and Organizational Commitment Create Business Performance: A 

Literature Review. Community Development Journal: Jurnal Pengabdian Masyarakat, 4(1), 

713–717. https://doi.org/10.31004/cdj.v4i1.12479 

Prastyaningtyas, E. W., Ausat, A. M. A., Muhamad, L. F., Wanof, M. I., & Suherlan, S. (2023). 

The Role of Information Technology in Improving Human Resources Career Development. 

Jurnal Teknologi Dan Sistem Informasi Bisnis, 5(3), 266–275. 

https://doi.org/https://doi.org/10.47233/jteksis.v5i3.870 

Qu, Y., Ming, X., Ni, Y., Li, X., Liu, Z., Zhang, X., & Xie, L. (2019). An integrated framework of 

enterprise information systems in smart manufacturing system via business process 

reengineering. Proceedings of the Institution of Mechanical Engineers, Part B: Journal of 

Engineering Manufacture, 233(11), 2210–2224. https://doi.org/10.1177/0954405418816846 

Rijal, S., Ausat, A. M. A., Kurniawati, R., & Suherlan, S. (2023). Opportunities and Challenges for 

MSMEs in Indonesia in the Face of Ramadan. Community Development Journal: Jurnal 

Pengabdian Masyarakat, 4(2), 2035–2039. https://doi.org/10.31004/cdj.v4i2.13936 

Satriadi, S., Almaududi Ausat, A. M., Heryadi, D. Y., Widjaja, W., & Sari, A. R. (2022). 

Determinants of Entrepreneurial Intention: A Study on Indonesian Students. BISNIS & 

BIROKRASI: Jurnal Ilmu Administrasi Dan Organisasi, 29(3), 151–165. 

https://doi.org/10.20476/jbb.v29i3.1323 

Scholl, J. A., Mederer, H. J., & Scholl, R. W. (2016). Leadership, Ethics, and Decision-Making. In 

Global Encyclopedia of Public Administration, Public Policy, and Governance (pp. 1–11). 

Springer International Publishing. https://doi.org/10.1007/978-3-319-31816-5_2407-1 

Subagja, A. D., Ausat, A. M. A., Sari, A. R., Wanof, M. I., & Suherlan, S. (2023). Improving 

Customer Service Quality in MSMEs through the Use of ChatGPT. Jurnal Minfo Polgan, 

12(2), 380–386. https://doi.org/https://doi.org/10.33395/jmp.v12i2.12407 

Sudirjo, F., Ausat, A. M. A., Rijal, S., Riady, Y., & Suherlan, S. (2023). ChatGPT: Improving 

Communication Efficiency and Business Management of MSMEs in the Digital Age. 

Innovative: Journal Of Social Science Research, 3(2), 643–652. 

https://doi.org/https://doi.org/10.31004/innovative.v3i2.347 

Sudirjo, F., Diantoro, K., Al-Gasawneh, J. A., Azzaakiyyah, H. K., & Ausat, A. M. A. (2023). 

Application of ChatGPT in Improving Customer Sentiment Analysis for Businesses. Jurnal 

Teknologi Dan Sistem Informasi Bisnis, 5(3), 283–288. 

https://doi.org/https://doi.org/10.47233/jteksis.v5i3.871 

Sudirjo, F., Diawati, P., Riady, Y., Ausat, A. M. A., & Suherlan, S. (2023). The Role of ChatGPT 

in Enhancing the Information Search and Decision-Making Process of Travellers. Jurnal 

Minfo Polgan, 12(2), 500–507. https://doi.org/https://doi.org/10.33395/jmp.v12i2.12443 

Sutrisno, Ausat, A. M. A., Permana, B., & Harahap, M. A. K. (2023). Do Information Technology 

and Human Resources Create Business Performance: A Review. International Journal of 

Professional Business Review, 8(8), e02206. 

https://doi.org/10.26668/businessreview/2023.v8i8.2206 

 

https://doi.org/10.33395/jmp.v13i1.13673

